
Advertising

Another popular misconception is that 
newspapers tailor editorial lines 

to suit advertisers. … 
Generally, advertising 

matters less to newspapers 
since ad spending migrated online. 

In 2020, for the first time on record, 
US newspapers' revenues from circulation 

exceeded advertising, reports Pew Research. 
Ads increased only in cable television, 

Fox’s domain.
Simon Kuper, 
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