[In] a recent employment study ...
sociologists Lauren A. Rivera and
Andras Tilcsik sent 316 law firms

résumés with identical and impressive
work and academic credentials, but
different cues about social class.
The study found that men who listed

hobbies like sailing and listening to

classical music had a callback rate

12 times higher than those of men
who signaled working-class origins, by
mentioning country music, for example.

Joan C. Williams,
New York Times, May 28, 2017
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